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" God gave children to men to love.

‘have been the child of some devilish
thought, that, “if you love your
child, and make an jdol—of ‘him,
God will take him away.” Why

eyegate, for a time Wwas the most
effective way that could be used.
During the days of the “Tweed Ring”
in New -York City, with that
prince ot cartoonists, Thos. Nast, the
iartoon was made popular.

Evidently the new era of news-
(Daper methods have the swing. Now
what is the point? Just this. 1
the ~political office seeker can
reach - the people - through -advertis- |
ing, why cannot the business man?
It is strange that men in ‘business
are so slow to catch on to the
value of advertising.

Be happy with them, love them good,
give your God the thanks, Fill your
heart with happiness, eat the
aweet, drink the sweet, and send
a portion to him for whom notbing is
prepared. Make to-day, to-mOITOw
and every day a happy day by
putting your life into the making
of everyone around you happy, and
you will see a great God, both on
your ?*"-’“?5 and tears. And then The successful way to advertise, #
some day when adversity COMES, (i t; go it when you want business.
you can put your back against the The average merchant in the country
wall and fight, fight to OVErcOMe | yago will get at adverlising OGg
because youy. are happy. Then yOu| .ggjonally, make gpurts at it, then
will realizo unconsclously that ¥OUlgrop, ‘and for months will keep his
are in the Now Thanksglving. advertising out of papers. Things
are dull, he will tell you. Well
that's the time he wants business.
fso't it? The time to .advertise
is when you want business.
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SOME OF THE LITTLE THINGS

1t is strange as we journey along,
how many little things it takes to

those charged out of town.

Coats at $7.50 to 10.00.

Plush from $12.50 to 25.00.

Black and colored Broadcloth— o
.Coats at $10, 12.50, 15 and 18.50

Black and colored Kersey

Coats of Caracul and Seal

shapes in muffs and neck-
pleces. River Mink, Jap
Mink, Opossum, Squirrel,
Isabella Fox and Cony in
-all the most fashionable
] - styles. Fur prices are less
here than elsewhere for the same quality.; We

Fine Footery

Few city stores show
handsomer styles; no store
anywhere shows better val-
ves. For men the Walk-
overs at $3.50 to 5.00 and
Douglas from $3 to-4.00
are without peers at the
prices. :

One idea that was noticable of
the advertising of the political parties
was that they ‘bought space large
enough that they gave the printer
a chance to display thelr “2d” 8O
that it would attract attention. Us-
ually that is Wwhere the advertisers

make life the worth while. Yet,
all the little things added 80
to make up for the comfort of ALL.
Take it in village lite, and the
village reputation it is the little
things that help to bring Tepute or
disrepute. -

TO OLD FRIENDS AND 'ACQUAINTANCES
IN- ANDOVER AND VICINITY &
“The above heading is absolutely true, and | .am
i a position to prove it fo you if you will let me,
1 know of no better way of calling your attention

to it than through the columns of The News.
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Reed’s Rochester Shoes

about.

new friends every day.
leather. ~

for women run from $2 to 3.50 and represent
more style and service than any make we know

“Pla-mate” Shoes for children are making
Here in d_ull and - patent

invite your comparison. o :

. Classy Waists -

New Waists of Messaline
in Navy, Golden Brown apd
Black, $5.00.

4

-

Black Silk TaffetaWalsts §j
$3.50 to 4.50.

) New Tailored Waists bf ¥
Linene, plain and embroider-
ed, 98¢ to $2.

" "Mercerized Walsts, black
and shepherd checks, $1.00
to 1.50. -
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A Guaranteed Kid at $1.00 a pair In all the desirable shades
Cashmere Gloves, silk lined, at 25¢ and 50c ‘ '
Golf Gloves, all colors, 25¢ and 50c.

Ladies' Gloves
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| have-the CONTROL

10 e andSafety%
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and MANAGEMENT of this

pusiness and | am not a stranger to you, as | lived ¢
with you for several years, so that | feel that you can :
depend upon what | tell you to be true in every

_ respect’ e e .

have earn you- 10 per. cent, write me and | will give
" you full information and show you that 1 can do what
| say. -
"+ It you ate Interested, “DO IT Now.”

“TTW. B. BUNDY,

Presto Overcoats

The kind for sunshine or storm. “Turn up’

‘the collar,” that’s all. -

We have them in all .




